
Design Brief

Empowering the “Self”

Stakeholders: 
underserved youth, professors, class, thesis panel, organiza-
tion I partner with 

Context: 
The youth of underserved communities face various ob-
stacles that are brought about by their low socioeconomic 
status. Problems  with family, school, gang involvement, and  
income are hurdles that are constantly present in their lives 
and that effect their mentality of the world and themselves.

Because so many of underserved youth  
succumb to the negative temptation around them, society 
only sees the negative media representation of them only 
sees their faults. This in turn, effects the mentality of the 
youth and their concept of ‘self’ 

Problem Identification: Can graphic  
design help alleviate the identity barriers that obstruct the 
advancement of underserved youth?

Objective:
•  This project will help youth see the relationship between  
‘self’ and society. 
• Build internal sense of responsibility and self-esteem. 
• Break-down identity barriers.
• Graphic Design will act as an advocate 
for in addressing the dialogue that needs to  
happen in order to alleviate discrimination.

Audience
1. Demographics-The audience will consist of male and  
female underserved youth ages 15-18, Latino or African  
American. English, Spanish, and Bilingual speakers and  
students from the Denver Metro area, or Aurora.  

2. Psychographics- Like urban culture and  
music. They value friends and some value family. They can 
have a “I don’t care attitude.” Maybe drink and smoke.

3. Geographics
 Denver Metro area, or Aurora. Hanging out with friends.

Positioning and Communication Strategy 
Under-served youth are strong and confident young adults 
and should not be streotyped as a whole.

Empower, motivate, express, improve, achieve, educate, 
transition, encourage, empathy, comprehend, unite, engage, 
expose

Stop discriminating. 

Pragmatic Issues
Youth must confide in me and be honest. Youth must partici-
pate and be available. 

Partners in this field would be Boys and Girls Club, DAVA 
and Platte Forum.

I feel that there is a limited number of 
resources available.

My project won’t succeed if I don’t find  
valuable information from the youth.  




