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Papnek, Victor. Design For the Real World: Human Ecology and Social Change. 
Chicago, Illinois: Academy Chicago Publishers, 1984.	
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“Design for the Real World has, since its first appearance twenty-five 
years ago, become a classic. Translated into twenty-three languages, it 
is one of the world's most widely read books on design. In this edition, 
Victor Papanek examines the attempts by designers to combat the 
tawdry, the unsafe, the frivolous, the useless product, once again 
providing a blueprint for sensible, responsible design in this world which 
is deficient in resources and energy.” !!
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The Design Activist's Handbook: How to Change the World (Or at Least Your Part 
of It) with Socially Conscious Design (Paperback). Georgetown, Ontario, 2012.	
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Lerman, Scott. Building Better Brands: A Comprehensive Guide to Brand Strategy 
and Identity Development. Georgetown, Ontario: HOW Books, 2013.	
!

“Building Better Brands is the essential guide to creating and evolving 
brands. Leveraging three decades of brand consulting for legendary 
companies like Caterpillar, Harley-Davidson, 3M, Owens-Illinois, 
National Australia Bank, and American Express, as well as middle-
market and new-media startups, Scott Lerman shares the processes 
and frameworks needed to build great brands.”  !!

Shea, Andrew. Designing For Social Change: Strategies for Community-Based 
Graphic Design. New York, New York: Princeton Architectural Press, 2012.	
!

“The latest addition to our Design Briefs series, Designing for Social 
Change, is a compact, hands-on primer for graphic designers who want 
to use their unique problem-solving skills to help others. Author Andrew 
Shea presents ten proven strategies for working effectively with 
community organizations. These strategies can frame the design 
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challenge and create a checklist to keep a project on track. Twenty case 
studies illustrate how design professionals and students approach 
unique challenges when working on a social agenda. “ !

Simmons, Christopher. Just Design: Socially Conscious Design for. Cincanatti: 
Fraser Direct, 2011.	
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“For many, doing good work that also does good in the world is part of 
the ethos of design practice. Just Design celebrates and explores this 
increasingly critical aspect of design by showcasing a diverse collection 
of inspiring projects, people and causes.” !

Heller, Steven. Citizen Designer: Perspectives on Design Responsibility. New 
York, New York: Allsworth Press, 2003.	
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“What does it mean to be a designer in today’s corporate-driven, 
overbranded global consumer culture? Citizen Designer attempts to 
answer this question with more than 70 debate-stirring essays and 
interviews espousing viewpoints ranging from the cultural and the 
political to the professional and the social.” !

Aaker, Jennifer. The Dragonfly Effect: Quick, Effective, and Powerful Ways To Use 
Social Media to Drive Social Change. 1st ed. San Francisco: Jossey-Bass, 2010.	
!!
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