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	 Since the start of the Industrial Revolution, one of the main reasons for graphic 

design has been driven by the economic market. The emergence of the printing press 

allowed the mass distribution of printed materials to become accessible and abundant. 

Design was used to sell goods and advertise services, to lure the spectator to the 

advertiser’s domain. 


	 It wasn’t until about 60 years ago that new trends began to emerge and shifted 

the nature of design. Brought on by the social activist movements of the 1960’s, 

designers began to take notice of their direct impact to humanity and the planet. 

(Cooper 2005) This caused designers to seek methods that would better engage them 

in their social context and make their work more “meaningful, relevant, useful and 

committed to society.” (Press & Cooper) The belief that design was more capable than 

to only satisfy marketing needs drove designers to attempt and answer problems with 

culture, economical, ecological, and political contexts that sprouted a new sector in 

design. (Papnek) 


	 This new area of design had a strong social position that addressed problems 

that often went unvoiced like education, poverty, inequality, discrimination and 

marginalisation. Working with this range of problems brought designers to work with 

populations that up to that point could not afford design services. 


	 Buckmeister Fuller and Victor Papnek were pioneers of Social Interest Design. 

Papnek’s book, Designing for the Real World: Human Ecology and Social Change 

(1971) first introduced Papnek’s analysis of contemporary design where he advocated 

for socially responsible design. In the book, he noted how work being produced by 

designers was ignoring social and moral duties and wasting natural resources. Papnek 
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emphasized that design is a powerful tool that can shape the environment and society. 

(Papnek) 


	 More on philosophy of Papnek


	 Although Victor Papnek’s book, Designing for the Real World, was innovative 

and rocked the design world, Papnek was not the first to advocate for socially 

conscious design. In the 1920’s, Buckminster Fuller, who is considered one of the 

century’s greatest minds was known for his thorough exploration of trying to improve 

the world’s design problems. During the span of five decades, Fuller evolved 

pioneering solutions that coincided with his goal of using innovative design to manifest 

technologies that are capable of doing “more with less.” (bfi.org)


	 Fuller Examples


	 Both Fuller and Papnek were working ahead of their time. The issues they 

brought to light are concerns that contemporary designers must take into account as 

our current state of social and global dilemmas rise. Social Interest Design and it’s 

various pseudonyms has come to the forefront of the design world and influenced the 

vision of educators and designers alike. More and more designers realize they have the 

option of pursuing a non-commercial career in design and with contemporary role 

models like Candy Chang, and Brandon from Humans of New York, the route 

sometimes looks more appealing. 


	 Examples are emerging world-wide of the various ways that design can and has 

had a positive impact on society. At our finger tips we have websites like Design Ignites 

Change and Design For Good, that acts as a data-base to showcase the various Social 

Interest projects that have been produced. Designers not only have data bases to gain 

http://bfi.org
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inspiration from, but there are also methodologies in place like the SEED Network and 

IDEO Human Centered Design that aids the designer in implementing a system that 

helps begin and maintain the process of creating a social interest project. Universities 

nation-wide have also taken to social interest design and included it in their 

educational curriculum. As a result, there are many more socially-conscious designers 

in the field. A great example is Candy Chang. 


	 Candy Chang Summary 

	 Brandon Summary 

!
	 Start talking about youth and social problems. How something visual like 	

	 design can be the right tool for youth to start dialogue. How it can be a 	

	 bridge to connect emotions and language. 

	  

	 Now designers who do or don’t have direct connections to poverty, 

discrimination, gender/racial inequality, and other injustices can advocate for their 

audience and bring about change.


	 Social Development Theory, Vygotsky  

	 Social formation of identity. 


	


